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MICE Report
Chapter 1 COVID-19 Recovery Dashboard
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[Chart 1]

Are you planning to redesign an existing face-to-face event
for a digital platform in the next three months?

53% Yes, the entire program will be online.
Yes, there will be a digital component,
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[Chart 2]

When the pandemic crisis passes, what scenario do you think
best describes the recovery of face-to-face meetings for the
business events industry in your geographic region?

19% There will be pent-up demand for all groups to meet
face-to-face.

Smaller local and regional events will thrive before
national and international groups gather.
14% People will be hesitant to travel to meet face-to-face.

27% Smallin-person events will be hybrid, with a digital
version for a larger audience.*

Other

2. WHulo] F2H 2, EQlo] 9IX|3t X|joflxe] @ matel AL oEA NPY Ho=
oAFBtAILLR?

- 271, 229 GA} BY ofFo] A7R, KAWAL= AT H(33%)

- AR WANE sfolBEls, (iR WAL a0z MAd 2(27%)

- omaol gatol Tt AW 207t 7k 2(19%)

- F7IArEol 2 atQl giAL ATt thell FEY 2(14%)

>.\|

>.\|

3. 321}192 20219 Business Event T3 A 9] 39| g

- 718x, 3aAt BE J1E o] 25~50% F daE Ao= iy ol olidd
1) 718Xk 25~50% ZA(37%), 51~75% ZA(20%), 25%°181 ZA(20%)

2) 32Xk 25~50% BA(45%), 51~75% B A(35%), 25%018t Z2(10%)

Korea
MICE
Associatioh

Copyright 2020. Korea MICE Association. All rights reserved.



FAYYEYF

= E-é- t _’ Korea MICE Association

[Chart 3]

What is your biggest financial challenge with regard to planning a business event in 20217
(Please choose one.)

27% Budgeting/pricing for a hybrid (in-person + digital) event®
How to budget in terms of face-to-face attendance expectations
12% Expenses related to enhanced hygiene and sanitary standards at a face-to-face event
7% What to charge digital participants
5% What to charge digital event exhibitors/sponsors
Expenses related to event marketing and communications in a post COVID-19 world
Deciding on registration pricing for face-to-face participants
Other
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[Chart 4]

In order to prepare professionally for success in the
business events industry during the recovery, which
new skills do you think you need to pursue/develop?

Designing live expel’iences ﬁ
in post-COVID-19 physical ‘-,
environments with more

stringent hygiene standards q
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Designing digital event 4R /-
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Business continuity and _l34%
scenario planning
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Monetization of future events

Business continuity and _!34%

scenario planning

Monetization of future events

Soft skills, including cultivating _ 23%
resilience in times of crisis

Developing sales and marketing _”35%
(*]

approaches best suited to

a post-COVID-19 market p—
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*PCMA (Professional Convention Management Association)
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